0.5 



o 
o 



Us 

BBS 

£ 

P 

P 



fU 



(3 



CO 

o 



cc 

LU 

< 
LU 
Q. 

CO 



o 



C\J 



LU 
Q 
O 





cc 


CO 


LU 


1- 


BU 


RBI 




< 



CM 
O 



ING 


CC 






00 




QC 


CD 




OS 




o> 




oco 


°\ 


Off 


lENDEF 
ROCES 




£o 




SOUN 
ROCES 




SOUN 
MEMOl 




<s 

OCLU 
OS 








Q. 










Q. 







Q. 
U 



CO 

o 



>L1J 



OS 

o£»- 
°-w9 



-3- 
o 



§1 

CD"- 




FIG.2 



BARGAIN SALE 



— PDC 



oooo 



CALL 



HP 



-210 




12 



n 



113 



FIG.3B 



FIG.3C 




B 




FIG.3D 




FIG.3E 




FIG.4A 



o 

ffl 




FIG.4B 




• 



CO 





CO 
CM 




S 


Q 




O 




-J 





213 

sa 



o 

CO 



m 



in 
CD 



CO 
CO 




Si 






cc 




UJ 
M 




N 




3 




CD 



a. 
a 



o 
o 



< 

QC 




CO 



UJOK 

o 




c: 



FIG.6 




SSCm 



FIG.7 




FIG.8 




FIG.9 



ACD 



□ 
m 
m 
m 

■■¥■ 
M 

m 
4= 

a 

o 

si 
□ 
FU 




SLT 



FIG.10 




113B 



1-1 3A 



FIG 



DREAM PASSPORT 2 



DREAMCAST 




GAME 
INFORMATION 




c 



D-DIRECT 




c 



MAIL 




c 



CHAT 



OPTION 





<5 



USER 
INFORMATION 




ACCOUNTING 
INFORMATION 




M1 
M2 

M3 
M4 
M5 
M6 
M7 
M8 




FIG.12 



EXPD 



EFFECTIVE 
TERM 



EFFECTIVE FOR 
10 DAYS UNTIL JUNE 30, 2000 



VISUAL MEMORY COUPON DATA 



MESSAGE 1 




'<35 



DOWNLOAD 



MESSAGE 2 



DLB 



FIG. 13 



THE EFFECTIVE TERM OF THE FOLLOWING 
COUPON WILL EXPIRE SOON. 
IF YOU NEED THE FOLLOWING COUPON, 
PLEASE DOWNLOAD IT AGAIN. 



DOWNLOADED: 2000, 6/30 - '00 
EFFECTIVE TERM: 10 DAYS 



FIG.15A 



FIG.15B 



113X 



PRIZE 
COUPON 




113Y 



LUCKY 
COUPON 



FIG.15C 



113Z 



SUPER 
COUPON 



FIG.15D 

•'- PDC □ 



COUPON 



□ □ □ □ 

□ □ □ □ 

□ □ □ □ 

□ □ □ □ 



FIG. 18 



S181 




PERSONAL INFORMATION 
DATABASE 



CLASSIFY THE REGISTERED DATA ON THE DATARacc 
CLASSIFY THE USER INTO EACH OF THF bp! px/a^j S t E - 
CATEGORIES ON THE BASIS OF FOB p R ffcilYt NT 
AGE, SEX, HOBBIES/Af^DESIRED I^FORMATIf^J 



CUSTOMER'S PERSONAL 1 

DATABASE — * 

ID:************* 
PASSWORD: XXX X 
O CATEGORY NUMBER 

O AGE/SEX/HOBBIES/DESIRED INFORMATION ETC 




S182 



f 



S183 



yy 
to 



E 

o 



THE CUSTOMERS ID^^I^ER^ONAL DATA. 




1234567891019 



S184 



to 



S185 



tu«= "^MEDIATELY SEND 
THE BARCODE TO THE USER'S 
COMMUNICATION TERMINAL 



SELECT ONE 
• „^ OF THESE STEPS n 

DEP f££ ,NG ON THE SERVICE 
PROVIDING METHOD 



S186 



TU SEND THE BAR CODE TO 

T tIi U ^. R * S COMMUNICATION 
TERMINAL AT THE TIME OF 
PROVIDING THE SERVICE 




S187 



/o, .«R E .y VER PRODUCT INFORMATION 
(SUCH AS THE CONTENTS OF THE SERVICE). 



S188 



CD 
CO 



CM 
CD 

CO 

S 



> 
cc 

LU 
CO 
LU 
CO 
< 
CD 
< 

< 
Q 

CO 
O 
Q. 

LU 
X 
f- 

z 
o 



UJ 
Q 

o z 
o- 



CO 

I- 
o 

a 
o 
cc 
a. 

UJ 



UJ 

a 



UJ 
Q 
O 

Q_ 

<g 

»s 
croc 

Su. 

oz 

I- 

00 



cc 

LU 

s uj 

OZ< 
UJQCQ 
XQCq 

i-o< 

>OLU 
LLOOC 
h-<UJ 



r 



LU 
Q 



CO \- 

51* sos^oia 



:.V 



a 

Hico 



_i cc 

LUSUJ 

§ 2 



ujO 

— : UJ0C 
UJCOUJ 

-<co 

003 
<UJ 

Mil 

UJZUJ 
C0~ X • 

uuO m uj 

K|E 

o 



55f" O ^DCOCOUJ — 

Oq 2 OC I- ^uj 3ujSq 

|£ 5 £ £ x^EtSIE 



*IOOOO < 




I 



CO 
CD 

CO 

SI 



z 
o 



„ CO 



Szo^CCOU-SCC 
Ocuj^^coOujuj 

Ziiini — in 



>cocc 



■CO 



ox wEE59^i2q 



W55 




FIG.20 



PRODUCT DATABASE ON THE POS SYSTEM 



ARDB 



FOODS 



CONFECTIONERY 



STATIONERY 



LIQUORS 



HOUSEHOLD 
ELECTRICAL 
APPLIANCES 



DAILY 
CONSUMABLE 
GOODS 



BOOKS 



TOYS 



MEDICINES 



COSMETICS 



DISHES 



TOILETRIES 



CLOTHING 



HOBBY 
SUPPLIES 



DRINKING 
WATER 



DRINKING 
WATER 



HEALTH 
FOODS 



PC 
GOODS 



CLEANING 
GOODS 




FREE SPACE 



•FS 



SET THE PRODUCTS WHICH 
THE SHOP OWNER WANTS TO 
INCREASE THE SALE OF, 
USING PINPOINTS. 




PERSONAL INFORMATION 
DATABASE 



IIDB 

_2_ 



SAVE THE ID INFORMATION AND 
PURCHASE HISTORY AND CHECK 
THE PRODUCTS WITH THE PURCHASE 
HISTORY OF PARTICULARLY HIGH FREQUENCY. 

(ASSIGN THE PRIORITIES TO THE PURCHASED 
PRODUCT DATA ON THE SERVER, FOR EXAMPLE, 

BY ASSIGNING HIGHER PRIORITIES TO THE 
PRODUCTS OF HIGHER PURCHASE FREQUENCY.) 



. ON THE POS SYSTEM _ 
OF SHOPS, ETC. 

RAISE A SERVICE RATE. 
ACCORDING TO 
THE FREQUENCY. 



PERSONAL 
INFORMATION 
DATABASE 
(MANAGEMENT SECTION) 



IIDBC 



DELIVER MAIL TO "RECOMMEND" 
THE PRODUCT GROUP WITH 
HIGH PURCHASE FREQUENCY 
ON THE BASIS OF THE 
CUSTOMER'S PURCHASE HISTORY. 



B202 



B201 



CUSTOMER 




FIG.21 




FIG.22 



a 



a 





PBCR 



